Write an Article!

By:  Tara Schiro

“Write an article to advertise your business.”  A little bird may have whispered this in your ear but we don’t always pay attention to thoughts and ideas that come to us in a whisper.  Quite often it takes an actual person to yell at us before “we” come up with the bright idea to move forward and take action.  However, organizing words into ideas can be such a scary prospect that even if we are pummeled with the many benefits of article writing, we run the other way.  Some of us just aren’t writers, and that is okay.  But ignoring sage advice to be free of performing a difficult task can be deadly to your bottom line. 
“Articles give you expert status.” The little bird in your ear is wise.  It knows that you need to set yourself apart from the competition.  There are many therapists to choose from, but how many can claim to be authors?  Being an author is like adding letters to the end of your name (PhD, MFT).  We like these letters because they elevate us to a higher status, as do affiliations with companies and organizations such as your local chapter of Marriage and Family Therapists.  Instant credibility is derived when your name is in print and attached to an article or book.
“Expert status leads to professional referrals.”  The whisper you hear is correct.  Your readers won’t just be potential clients; they will also be heads of companies, city leaders, board members, and even media people.  When you use articles as a tool to show-what-you-know, you’ll be recognized and remembered as the person who is an expert in a particular field, and the one they can count on for professional advice.  Authorship also leads to speaking engagements, books, seminars; the sky is the limit!

“Articles have shelf life.”  The voice knows what it’s talking about.  It is amazing how many people will read your article.  The circulation of the publication multiplies indefinitely with the power of the internet.  Once something is in print, it can be referred to and quoted from thousands of times over.  Article writing is a valuable tool for your résumé and web site.  They can also be proudly displayed in your office for your clients to see, as well as in any type of marketing material.  Your articles will outlive you!
“Articles are extended business cards.”  Your intuition is never wrong.  It can be pretty difficult to list all of your strengths on a tiny little card.  A business card is a calling card.  We all want more clients, but giving a 30 second elevator speech and handing out a card isn’t always enough.  Writing an article allows you the space to highlight your strengths.  It allows you to explain, in detail, the particulars of a certain disease or phobia and how your strengths can meet the needs of the people with these illnesses.  An article allows you to create a need and then fill the need.  
“Articles meet a lot of people!”  The little bird flies far and wide.  It would be impossible to introduce and market yourself to as many people as your article will meet.  The power of publication is no match for us humans.  An article or book can reach thousands; this is more than direct mail, more than phone calls, more than email campaigns.  And, it’s free!  An article is available to anyone and everyone looking for someone with your area of expertise.  Why not be the one they find?!
“Articles can be the kiss of death.”  You ignore your inner wisdom.  There is of course one teeny little downside to writing an article.  If the article isn’t well thought out or isn’t put together properly, it could sink your credibility in an instant.  There are certain elements that an article MUST contain and certain elements that an article should AVOID LIKE THE PLAGUE in order to be successful.  For more information, visit me at www.writewithgrace.com .
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